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BE FEARLESS TN THE PURSULT OF WHAT SETS YOUR SOUL ON FIRE,

NEW THIS YEAR

FEATURED ENTERTAINMENT:
COMEDIC ACTRESS TIG NOTARO

We are thrilled to announce that this year’s entertainment will be comedian-actress and
recent cancer survivor, Tig Notaro. Tig is a reqular on Conan, has appeared on Jimmy
Fallon, and Jimmy Kimmel. Her NETFLIX documentary, Tig, recently debuted to critical
acclaim and her two-hour HBO Special aired this August. As an organization built on
finding humor in the face of this disease, we are thrilled to welcome Tig to the FD family.

CUISINE, DRINK & ENTERTAINMENT
e

Complimentary cocktails, wine, and beer all night long
A delicious three-course meal

Exciting live auction travel packages and a new auction
experience at the beginning of the evening!

Music as always by the incredible, Funkiphino




FIRST DESCENTS WHY YOUNG ADULTS
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Each year, nearly 70,000 young adults (age 15 - 39) are

First Descents provides life-changing outdoor adventures for diagnosed with cancer in the U.S. alone.*
young adults (18-39) impacted by cancer.

Young adults are caught at a pivotal point in their lives, a time when some of the
most important decisions are made that will guide their personal and professional
futures. The FD programs serve as a catalyst to empower our participants to
reclaim control of their lives after their diagnosis, and engage with a community of
other incredible young adults who are Out Living It everyday.

ATFIRST GLANCE, 1T MAY APPEAR TOO-HARD. LOOK AGATN.
ALWAYS LODK AGALN.



SPONSORSHIP LEVELS
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15th ANNIVERSARY PRESENTING SPONSOR: $50,000 APEX SPONSOR: $25,000

For the first time ever, we are offering an exclusive Presenting + 2tables of 10 for dinner

Sponsorship level and naming opportunities for the event. We + 1full-page advertisement in the event program

have no doubt this will be our biggest and highest grossing event +  Customized brand integration into one of the evening’s elements, to be discussed
in history, and would love for you to join us to reach that goal. »  Prominent signage and your logo on all overhead screens throughout the event

+ Live MC mention at the event

+  Company name and logo displayed on tables

+ 1 First Descents camp will be named in your honor—banner at camp, recognized on FD
website and noted in all media pieces where camp names are displayed

+  Recognition on FirstDescents.org, recognition in First Descentgsdnnual Report, mention on

social media channels 4 f

Ability to use the sponsor name in all marketing materials
and event materials as “First Descents 1oth Annual Ball
Presented By...”
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‘ mention on social media channels

.« “USILVER TIDE SPONSOR: $10,000

3

A
*For personal/non-corporate sponsorshk ¥amnities, contact First Descents.
i

SUMMIT GOLD SPONSOR: $15,000 COPPER RIVER SPONSOR: $4,

« 2tables of 10 for dinner « 6ticketsto theeve
« 1full-page advertisement in the event program 2 alf-page @-V r
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COMNMUNITY IMPACT
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CONTACT

Ryan O’Donoghue, Execu
303.800.6821 (direc
www.firstdescents.org .
Ryan.ODonojhugFir_étDescents.org AN
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Sarah Hubbard, Director of Marketing .~ & —_
303.847.0312 (direct) - ‘fﬂ-f

www.firstdescents.org g
Sarah.Hubhard@FirstDescetEts.org ]




